Some bloggers amass large audiences and become opinion leaders. Find out what makes them so successful.
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Participatory Culture: From Co-Creating Brand Meaning to Changing the World
Henry Jenkins
Participation and creative consumer action can endorse brands, but they could cause harm as well. It is a doubleedged sword.
For Us and by Us: The Charm and Power of Community Brands

Johann Fuller
Some consumers do more than just innovate; they actually create brands themselves. This challenges commercial brands, but offers new business opportunities as well.
Follow the Connections! Finding the Big Picture of Internet Communications
Axel Maireder
A macro perspective on buzz on the Web shows how online communications processes work and how information spreads. 
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